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Red Bull: Coffee-Flavored Energy Drink 

The creation of products that cater to consumer needs is a crucial aspect of marketing, 

supporting the strategic goals of organizations. Red Bull, a leading brand in the energy drink 

market, has established its product's branding using its iconic blue and silver-colored can with 

striking red font and two clashing bulls. In addition to its regular and sugar-free energy drink 

varieties, Red Bull plans to introduce three new coffee-flavored varieties: Cinnamon Latte, Cafe 

Mocha, and Blonde Roast Light. This marketing plan outlines the target market, niche 

characteristics, design and packaging, positioning strategy, and brand identity for Red Bull's new 

coffee-flavored energy drinks. 

 

Target Market and Niche Characteristics 

 

Red Bull primarily targets individuals with an active lifestyle, particularly millennials, 

adult males engaged in physically demanding industries, and the nightlife crowd. According to 

data from the Starting Business blog, the most active consumers of Red Bull energy drinks are 

individuals aged 18 to 34 who lead active lifestyles through sports. Furthermore, young adults in 

their 20s are the most active consumers of energy drinks. Young professionals and adults with 

stable incomes form another market segment, with purchasing patterns based on disposable 

income. While individuals engaged in sports are willing to spend on recreational activities, it is 

important to note that changes in prices of substitutes and complements can influence consumer 

behavior. Therefore, the majority of Red Bull's consumers are price-sensitive. Additionally, the 
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IBIS World industry report suggests that coffee-flavored energy drinks, considered a new 

generation of energy drink products, are attracting older consumers, young mothers, and college 

students. Health-conscious consumers who are concerned about the sugar content of traditional 

energy drinks are also likely to be attracted to coffee-flavored energy drinks. Red Bull can cater 

to the needs of this niche market by offering a coffee-flavored energy drink with a healthy sugar 

level, excellent coffee taste, and the same energy-boosting effect. 

 

Branding 

 

Red Bull's global brand recognition and competitive value can be enhanced through 

effective product promotion for its coffee-flavored energy drinks. The brand is already well-

established in the energy drink market. To align with the characteristics of the primary market 

and niche consumers, Red Bull should make adjustments to its branding strategies for the coffee-

flavored energy drinks. Health concerns associated with high-sugar energy drinks can be 

transformed into an opportunity by emphasizing balanced nutrition without compromising taste 

and quality. By leveraging brand equity, Red Bull's coffee-flavored energy drinks can achieve 

the same level of recognition as its original and sugar-free energy drinks while retaining key 

defining elements such as the font and logo. 

 

Packaging and Design 
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For the packaging of coffee-flavored energy drinks, a variety of shades of brown colors 

are typically used. Red Bull can adopt this color scheme while incorporating its iconic red-hued 

label and logo. Instead of the traditional blue-and-silver combination, Red Bull can opt for a 

brown-and-silver combination for the cans. Each flavor can be associated with a specific shade 

of brown combined with silver, representing the original coffee beans used for the respective 

drink. For example, a dark brown-silver color scheme can be used for Café Mocha, a lighter 

creamy shade of brown for Blonde Roast Light, and a medium shade of brown for Cinnamon 

Latte. By retaining the red-colored Red Bull logo, the product will stand out from other coffee-

flavored energy drinks in the market. The red logo also plays a crucial role in enhancing brand 

uniformity. (Lamb, Hair, and McDaniel, 2021). 

Synthesis 

In conclusion, the recommendation for Red Bull's coffee-flavored energy drinks revolves 

around meeting the needs of price-conscious consumers while addressing health-related concerns 

associated with high-sugar energy drinks. Leveraging brand equity and global recognition, Red 

Bull can establish a strong presence in the coffee-flavored energy drink market. Apart from these 

consumer-related considerations for the product, Red Bull must also leverage its brand equity 

and global brand recognition through its coffee-flavored energy drink products. Red Bull has 

strong global recognition in the energy drink market, and this strength works to the company’s 

advantage. Brand equity and recognition for Red Bull’s coffee-flavored energy drink are 

attainable through the use of a carefully selected combination of brown-silver colored packaging 
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while retaining the traditional red-hued Red Bull logo and font that will make Red Bull’s new 

products distinct and easy to differentiate from its direct coffee-flavored energy drink 

competitors. 
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