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Red Bull: Coffee-Flavored Energy Drink 

In marketing, the promotion of products is crucial for establishing market presence and 

building strong relationships with customers (Lamb, Hair, & McDaniel, 2021). Promotional 

activities encompass various communication efforts such as advertising, public relations, and 

sales promotions. For Red Bull, brand ambassadors play a vital role in promoting the energy 

drink and strengthening its brand equity (Cambridge & Amuchie, 2018). These ambassadors, 

who are popular sports entities, contribute to the product's efficacy and support digital marketing 

campaigns. Red Bull's brand ambassadors act as mediators between the company and consumers, 

embodying the results that Red Bull aims to communicate. By working with brand ambassadors, 

Red Bull effectively cements its reputation and stimulates consumer intention to purchase (Nisa 

& Pramesti, 2020). 

 

Motivating and evaluating brand ambassadors can be achieved through the company's 

involvement in projects or programs spearheaded by the ambassadors, enhancing Red Bull's 

corporate citizenship and internal competitive advantage (Rehmet & Dinnie, 2013). The 

company seeks ambassadors who embody the brand personality, provide unforgettable brand 

experiences, and invite participants to Red Bull-sponsored events. Red Bull sponsors famous 

athletes and sports personalities, leveraging their influence to promote the brand and build trust 

among consumers (Simpson, 2020). This sponsorship strategy not only promotes the product's 

quality but also enhances the brand ambassador's image and identity. Red Bull also recognizes 

the importance of digital marketing, utilizing social media platforms and hosting events to 
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expand its presence and remain relevant in the market (Baker, 2020). The company's active 

social media presence and high brand recognition contribute to frequent sales and brand loyalty. 

 

Integrated marketing plays a critical role in Red Bull's success, ensuring consistency in 

the company's message across different promotional channels (Lamb et al., 2021). The slogan 

"Red Bull Gives You Wings" aligns with the product's promise and helps create a strong brand 

and consumer loyalty. Carefully selected promotional strategies capture the attention of the 

target market, motivate consumers to make purchases, and foster reliable business interactions 

and relationships (Baker, 2020). 

 

In conclusion, promotion is a vital component of marketing strategies, allowing 

businesses to communicate effectively with their target market. For Red Bull, brand ambassadors 

and integrated marketing efforts have been instrumental in promoting the energy drink, 

enhancing its brand equity, and establishing strong connections with consumers.    
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